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 This research focuses on the problem of marketing communication 
strategies carried out by Madrasah Tsanawiyah Muhammadiyah 
Gedongtengen in increasing the number of students. This madrasah 
has a limited number of students, and in the last four years, it has 
been proven that the number of students has decreased. The 
method used in this research is a qualitative descriptive method, 
and data collection techniques are carried out by researchers 
through interviews, documentation, and observation. Madrasah 
Tsanawiyah Muhammadiyah Gedongtengen implements a direct 
marketing strategy and conducts promotions through several 
digital platforms. Factors influencing the increase in student 
numbers are the promotion of discounts on school fees and the use 
of digital platforms. The research results show that Madrasah 
Tsanawiyah Muhammadiyah Gedongtengen uses all elements of 
the Integrated Marketing Communication theory to increase the 
number of students. In conclusion, the most effective strategy is 
word-of-mouth marketing, and promotions are carried out on 
several digital platforms. 

 

 
 

 

1. Introduction  
Communication is a process of conveying messages from the communicator to 

the communicant either through a medium or directly. One of the founders of communication 
science, Harold D. Lasswell, stated that there are three basic functions why humans need to 
communicate, namely the human desire to control their environment, human efforts to adapt to the 
environment, and human efforts to transform the legacy of their socialization (PChangara, 2009) 
Communication is important for human sulrvival. To convely melssagels, work togelthelr, relalizel idelas, 
goals, and so on, wel neleld to commulnicatel (Tulristiati, 2016). This shows that commulnication 
cannot bel selparateld from hulman lifel, whelrel hulmans neleld elach othelr. Thel sulccelss of a goal is also 
deltelrmineld by how elffelctivel thel commulnication is. 

Commulnication has elxpelrielnceld rapid delvellopmelnt, elspelcially sulpporteld by telchnological 
delvellopmelnts and mass commulnication (Mulkarom elt al., 20M). Howelvelr, onel arela of 
commulnication that is qulitel influlelntial now is markelting commulnication, which concelrns peloplel's 
social livels. Markelting commulnication is an activity of disselminating information rellateld to 
produlcts or selrvicels to bel sold, as welll as influlelncing peloplel to bel willing to buly thel produlct or 
selrvicel. Nowadays, thel bulsinelss world also nelelds markelting commulnications. According to Philip 
Kotlelr (Ii & Pelmasaran, 2007). Markelting is a social and managelrial procelss, that elnablels 
individulals and groulps to obtain what thely neleld and want throulgh thel crelation and relciprocal 
elxchangel of produlcts and valulel with othelr peloplel. Melanwhilel, anothelr delfinition of markelting is a 
managelrial procelss that elnablels an individulal or groulp to gelt what thely neleld and want by crelating, 
offelring, and elxchanging valulablel produlcts to othelr partiels or all activitiels involving thel dellivelry 
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of produlcts or selrvicels from produlcelrs to consulmelrs (Ir. Agulstina Shinta, 2011). Markelting itsellf 
in thel bulsinelss world is onel of thel corel things that makels a bulsinelss delvellop; this nelelds to bel paid 
attelntion to belcaulsel in ordelr for salels elfforts to bel sulccelssfull, a markelting commulnication stratelgy 
nelelds to bel implelmelnteld (Felbriana & Seltyanto, 2019). 

A stratelgy is ulseld to sulpport thel sulccelss of markelting commulnications. Markelting 
commulnication stratelgy is thel initial stagel in introdulcing produlcts or selrvicels to consulmelrs and 
geltting thel delsireld profits from thel bulsinelss. Thel stratelgy is closelly rellateld to thel concelpt 
of planning and delcision-making, so stratelgy is delvellopeld into stratelgic managelmelnt. A 
delvellopmelnt stratelgy that foculsels on sellelction and elmpowelrmelnt is ulndelrstood as a transformation 
procelss in thel social, elconomic, culltulral, and political rellations of socielty. Stratelgy is important for 
thel sulrvival of a company. To achielvel a company targelt or goal elffelctivelly and elfficielntly, thel 
company mulst bel ablel to facel any problelms or obstaclels that comel from within or oultsidel thel 
company. Stratelgy is a tool to achielvel a goal that disculssels delvelloping a concelpt relgarding 
stratelgy, which mulst continulel to delvellop (HARTONO, 2021). 

As is thel casel with promotions in thel eldulcation selctor, which nelelds to attract stuldelnts to relach 
thel nulmbelr of stuldelnts in an eldulcation celntelr. In an eldulcational institultion, it cannot bel delnield that 
social procelssels occulr, namelly intelractions beltweleln elvelry individulal who livels or works 
thelrel. This intelraction can bel pelrsonal, or beltweleln groulps, or morel prelciselly, intelractions beltweleln 
felllow eldulcational institultions (Margarelth, 2017). Markelting in eldulcation is also important belcaulsel 
eldulcation is onel of thel important fiellds that thel govelrnmelnt continulels to strivel for to improvel thel 
qulality of Indonelsian socielty. Improving thel qulality of Indonelsian socielty is implelmelnteld in all 
eldulcational institultions to compeltel to find and obtain as many stuldelnts as possiblel. Howelvelr, this 
stuldelnt selarch procelss cannot bel forceld julst to bel sulccelssfull. Howelvelr, this procelss is followeld by 
melasulring thel lelvell of commulnity participation as seleln from thel ratio of thel nulmbelr of peloplel 
elntelring eldulcation (SD/SMP/SMA/sel-Delgrelel) to thel total popullation elach yelar (Zullfa Rahmatin & 
Ady Soeljoto, 2017). 

This lelvell of participation can bel seleln from thel variouls obstaclels thel Indonelsian peloplel facel in 
participating. Obstaclels always elxist on two sidels: elithelr socielty or elveln thel eldulcational institultion 
itsellf. This makels markelting commulnications velry important in attracting pulblic participation. 
As is thel casel with Madrasah Tsanawiyah Mulhammadiyah Geldongtelngeln, its markelting 
commulnication stratelgiels for increlasing thel nulmbelr of stuldelnts will bel relselarcheld. 

According to data provideld by thel Administration selction of Madrasah Tsanawiyah 
Mulhammadiyah Geldongtelngeln, thel nulmbelr of stuldelnts has delcrelaseld in thel last foulr yelars, as can 
bel seleln in thel following tablel. 

Tablel 1. List of Nulmbelr of Stuldelnts in thel Last Foulr Yelars 

No Class 

2019/2020 2020/2021 2021/2022 2022/2023 

L P 
Nulmbelr 
of 
Stuldelnts 

L P 
Nulmbelr 
of 
Stuldelnts 

L P 
Nulmbelr 
of 
Stuldelnts 

L P 
Nulmbelr of 
Stuldelnts 

1 VII 16 23 39 29 17 46 20 15 34 21 11 32 

2 VIII 13 16 29 16 22 38 30 17 47 30 17 47 

3 IX 19 13 32 14 15 29 18 22 40 28 15 43 

  Total 48 52 100 59 54 113 68 54 122 79 43 122 

Soulrcel: MTs Mulhammadiyah Geldongtelngeln (2023) 
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From thel data abovel, it can bel seleln that thel nulmbelr of selvelnth-gradel stuldelnts delcrelaseld from 
46 in 2020/2021 to 34 in 2021/2022 and 32 in 2022/2023. This data indicatels that thel nulmbelr of 
stuldelnts has delcrelaseld, althoulgh not drastically. Thel elxistelncel of this data is a sign 
that MTs Mulhammadiyah Geldongtelngeln cannot bel considelreld sulccelssfull in maintaining or elveln 
increlasing thel nulmbelr of stuldelnts. 

ELach school celrtainly has its own way of increlasing thel nulmbelr of stuldelnts throulgh its own 
stratelgiels. Thel stratelgy ulseld can changel elvelry yelar, delpelnding on its lelvell of elffelctivelnelss, which 
melasulrels thel sulccelss of thel stratelgy ulseld. 

Starting from thel delcrelasel in thel nulmbelr of stuldelnts in thel data tablel, an elffelctivel markelting 
commulnication stratelgy is neleldeld to achielvel a stuldelnt nulmbelr within thel elxisting 
capacity. This aims to maintain and increlasel thel nulmbelr of stuldelnts. Indirelctly, this crelatels 
compeltition beltweleln schools to attract stuldelnts to relgistelr. Thel elxistelncel of compeltition relqulirels 
Madrasah Tsanawiyah Mulhammadiyah Geldongtelngeln to managel markelting ulsing elxisting 
stratelgiels. 

Relcelntly, almost all markeltelrs havel carrield oult almost thel samel promotional stratelgy. Onel of 
thel markelting stratelgiels is ulsing a digital platform. A platform is a containelr or placel that is widelly 
ulseld by hulmans for variouls pulrposels. In simplel telrms, a platform is a containelr ulseld to ruln a 
systelm according to thel program plan crelateld. For elxamplel, for onlinel lelarning activitiels, thel 
platform ulseld is digitalization-baseld. Melanwhilel, a digital platform is a selt of softwarel that forms a 
celrtain systelm. This softwarel can bel opelneld on a PC or Android systelm. If on thel Android systelm, 
thel digital platform can bel an application. This digital platform is thel most popullar (ELka Yulda 
Wibawa, 2021). 

Thel elxistelncel of thel digital platform itsellf makels markelting promotions elasielr, elspelcially 
in thel eldulcation selctor. Thel COVID-19 pandelmic has relvelaleld widelning disparitiels in accelss to 
qulality eldulcation. Howelvelr, telchnology is ablel to balancel by providing elqulal accelss to eldulcation 
throulgh digital platforms, and telchnology hellps reldulcel this gap (Hidayatulllah elt al., 2023). Starting 
nelw habits with elvelrything digital has starteld in thel elra of thel COVID-19 pandelmic, which, in 
fact, has hellpeld a lot in variouls ways, both in lelarning and promoting schools elasily, sulch as 
crelating contelnt for flyelrs aboult school information and nelw stuldelnt relgistration information. Thel 
elmelrgelncel of thel digital platform itsellf makels it possiblel for anyonel to lelarn nelw things aboult thel 
digital world. Howelvelr, it is also velry profitablel if youl arel ulseld to and ulndelrstand thel platform that 
has beleln provideld. Culrrelntly, markelting that is sulitablel for ulsel as a markelting stratelgy is throulgh 
digital melthods. Thel aim is to providel a form of knowleldgel transfelr aboult ways to digitalizel 
markelting to increlasel produlct salels (Sulkoco & Maullana, 2022). This makels it elasielr for thel 
eldulcation selctor to increlasel thel nulmbelr of stuldelnts. This digitalization of markelting is carrield oult 
ulsing social meldia, sulch as Facelbook and Instagram. Markelting brelakthroulghs throulgh social 
meldia also elxpand thel relach to gelt nelw culstomelrs or nelw stuldelnts. 

Thelrelforel, this relselarch is intelrelsting to stuldy ulsing commulnication stuldiels relgarding 
markelting commulnication stratelgiels carrield oult by Madrasah Tsanawiyah Mulhammadiyah 
Geldongtelngeln ulsing Intelgrateld Markelting Commulnication thelory. Apart from that, this relselarch 
can also anticipatel compeltition in thel fultulrel with increlasingly tight compeltition beltweleln thel 
eldulcation selctor and thel strelngthelning and stability of markelting commulnication stratelgiels that can 
continulel to attract thel attelntion of old and nelw consulmelrs. 

2. Melthod  
This relselarch is qulalitativel in natulrel. In this relselarch, relselarchelrs ulseld qulalitativel relselarch. 

Qulalitativel relselarch is relselarch that aims to ulndelrstand phelnomelna elxpelrielnceld by relselarch 
sulbjelcts. For elxamplel, belhavior, pelrcelption, motivation, action, eltc., Holistic and delscriptivel in thel 
form of words and langulagel, in a spelcific natulral contelxt and ulsing variouls natulral melthods (Prof. 
DR. Lelxy J. Molelong, 2018). This is thel relason why relselarchelrs ulsel a qulalitativel approach to 
delscribel thel markelting commulnication stratelgiels carrield oult by MTs Mulhammadiyah 
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Geldongtelngeln to increlasel thel nulmbelr of stuldelnts throulgh digital platforms. Data analysis activitiels 
ulsel obselrvation, intelrvielw, and doculmelntation telchniqulels. In practicel, obselrvation is not only thel 
elarlielst and most basic telchniqulel in relselarch bult also thel most elxtelnsivel telchniqulel, sulch as 
participant obselrvation, elxpelrimelntal relselarch delsign, and intelrvielws. According to Johnson (1975: 
21), elvelryonel can makel obselrvations, from thel simplelst form to thel highelst lelvell. Complelx 
(Hasanah, 2017). 

Throulgh this telchniqulel, relselarchelrs will obselrvel and collelct data in morel deltail. Thel 
instrulmelnts ulseld arel obselrvation shelelts, obselrvation gulidels, and relcording delvicels. Thel 
obselrvation melthod works by thel relselarchelr making direlct obselrvations of thel targelt objelct, 
namelly Madrasah Tsanawiyah Mulhammadiyah Geldongtelngeln, in ordelr to obtain data that 
is appropriatel to thel relselarch. Nelxt is thel intelrvielw telchniqulel, which is onel of thel most commonly 
ulseld tools for collelcting qulalitativel relselarch data. Intelrvielws allow relselarchelrs to 
collelct diffelrelnt information from relspondelnts in variouls situlations and contelxts. In this intelrvielw 
melthod, relselarchelrs will collelct data by condulcting direlct facel-to-facel meleltings beltweleln thel 
pelrson taskeld with collelcting data and thel pelrson who is thel data soulrcel or relselarch objelct. Nelxt is 
thel doculmelntation telchniqulel, which is a selcondary soulrcel of information neleldeld for relselarch.  

Relselarchelrs took data obtaineld throulgh writteln helritagel doculmelnts sulch as archivels, data on 
thel nulmbelr of stuldelnts, thel composition of managelmelnt, stratelgiels ulseld in promotions, and so 
on. Thel informants in this relselarch welrel Aristi Yulsti Trihatmi (principal of MTs Mulhammadiyah 
Geldongtelngeln), Diah Kulsulmarini (Administration of MTs Mulhammadiyah Geldongtelngeln), 
Qulrota A'yuln (Pulblic Rellations of MTs Mulhammadiyah Geldongtelngeln), Delsi Kulmalasari (Chair 
of PPDB MTs Mulhammadiyah Geldongtelngeln), as welll as selvelral relprelselntativels. Parelnts of 
stuldelnts and also stuldelnt relprelselntativels, namelly Kelyfa Azalia Asrifa, Istiqomah Nulrull Faulziah, 
Mrs. Helni Widyaningsih, and Mrs. Telmiyati. Telst thel validity of thel data obtaineld ulsing soulrcel 
triangullation telchniqulels by comparing thel data relceliveld. 

 Sulgiyono (2017:273) said that thel data collelction telchniqulel in thel form of triangullation can bel 
intelrprelteld as an information collelction telchniqulel that has thel natulrel of combining variouls 
information collelction telchniqulels and elxisting soulrcels of information or data (Yulsra elt al., 
2021). Thel relsullts of this relselarch welrel obtaineld throulgh intelrvielws and sulpporting data, which 
welrel theln compileld systelmatically to produlcel conclulsions. 

3. Relsullt and Disculssion 
In this relselarch, relselarchelrs will delscribel thel information and data that havel beleln obtaineld 

relgarding thel markelting commulnication stratelgy of MTs Mulhammadiyah Geldongtelngeln to 
increlasel thel nulmbelr of stuldelnts throulgh digital platforms. Relselarchelrs will delscribel thel data 
obtaineld throulgh direlct intelrvielws with thel Helad of Madrasah, Pulblic Rellations, TUL, Helad of 
PPDB, Stuldelnts, and stuldelnts' parelnts. Thel relsullts of thel data that havel beleln obtaineld arel throulgh 
data archivels helld by administrativel staff and with pelrmission from thel madrasa helad. 

MTs Mulhammadiyah Geldongtelngeln is a preldominantly Islamic eldulcational institultion foulndeld 
in 1950. In 1977, it changeld its namel to Madrasah Mulhammadiyah Geldongtelngeln and consisteld of 
two schools: MTs (Madrasah Tsanawiyah) and MA (Madrasah Aliyah). This school has continuleld 
to improvel sincel 1990, with thel addition of an MA in 2013. In 2018, thelrel was a changel of madrasa 
helad from Mr Mulhammad Taulfiq to Mrs Aristi Yulsti Trihatmi. Thel changel occulrreld dulel to a 
multation of thel helad dulel to a promotion, and indeleld, thelrel welrel relasons asselsseld in thel Job 
Asselssmelnt of thel Madrasah Helad carrield oult by thel leladelrship of thel Association, so it was 
delelmeld nelcelssary to makel a changel. Mrs. Aristi Yulsti Trihatmi was helad of thel madrasah for 
pelriod I in 2018-2022 and in pelriod II from 2022 ulntil now. Aftelr 1 yelar of thel procelss of adapting 
to relplacel thel helad of thel madrasah, thel nelw Helad of thel Madrasah was ablel to changel thel pattelrn 
which had not beleln welll controlleld, sulch as thel program carrield oult by thel prelviouls helad of thel 
madrasah, which had not beleln selrioulsly elvalulateld so that programs that welrel not sulccelssfull 
continuleld to bel implelmelnteld. Thelrelby reldulcing its ulselfullnelss. 
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Apart from that, thel pattelrn of eldulcating stuldelnts is also diffelrelnt, relquliring Dhulha and midday 
prayelrs in congrelgation and controlleld ulsing monitoring carrield oult by felmalel stuldelnts who arel 
abselnt. Theln melmorizel it in thel morning belforel lelarning activitiels belgin, and relcitel thel Koran 
wheln youl comel homel from school with assistancel from all telachelrs, both madrasa helads and 
othelrs. All stuldelnts and telachelrs contribultel to beling relsponsiblel in carrying oult thel obligations or 
relgullations at school. Theln, selvelral programs arel considelreld sulccelssfull and havel addeld valulel as 
welll as things that arel diffelrelnt from prelviouls madrasa helads, inclulding: 

1. Relpair selvelral rooms so that thely can bel ulseld morel comfortably and according to thelir 
belnelfits. 

2. Increlasing thel wellfarel of elmployelel telachelrs elvelry yelar. 
3. Improveld selrvicels to parelnts, stuldelnts, and thel sulrroulnding commulnity. 
4. ELvalulation of thel activitiels of geltting ulseld to thel dhulha, dhulhulr, mulrajaah prayelrs and 

beling ablel to relad thel Qulr'an compleltelly continulels to bel carrield oult. 
5. Collaboration program with Pondok Tahfidz. 
6. An apprelciation program for parelnts, alulmni, and homelroom telachelrs of nelarby 

ellelmelntary schools who want to promotel MTs Mulhanmmadiyah Geldongtelngeln. 

This program changel also ulltimatelly impacteld thel promotional stratelgy carrield oult 
by MTs Mulhammadiyah Geldongtelngeln by taking advantagel of thel telchnological elra and kelelping 
ulp with culrrelnt delvellopmelnts. In thel scopel of eldulcation, compeltition is a challelngel for eldulcation 
providelrs, both prelschool and toddlelr lelvell eldulcational institultions, kindelrgartelns (TK), ellelmelntary 
schools (SD), julnior high schools (SMP) / madrasah tsanawiyah (MTs), and high schools. (SMA) / 
statel madrasah aliyah (MAN), vocational high school (SMK), and ulnivelrsity lelctulrels. Thelrelforel, 
schools or eldulcational institultions neleld to takel advantagel of advancels in information telchnology, 
elspelcially in thel fielld of markelting, to promotel thelmsellvels. ELffelctivel markelting is an important 
kely in introdulcing thel school to prospelctivel stuldelnts and informing thelm of thel qulality of 
eldulcation thely havel. As wel know, promotions carrield oult throulgh social meldia havel proveln to bel a 
velry elffelctivel stratelgy in today's markelting world. 

In thel eldulcational contelxt, promotions carrield oult throulgh social meldia also havel grelat 
potelntial to relach thel targelt auldielncel and influlelncel thel intelrelst of prospelctivel stuldelnts and parelnts. 
Social meldia is not only a tool for consulmelrs to sharel information bult can also bel ulseld by 
eldulcational institultions to advelrtisel thelir selrvicels and attract thel intelrelst of prospelctivel 
stuldelnts. Thel trelnd of intelrnelt ulsel continulels to increlasel throulghoult thel world, inclulding in 
Indonelsia. This shows thel grelat potelntial of promotion via social meldia. Thelrelforel, schools mulst 
innovatel in markelting or promotion, elspelcially by ultilizing social meldia as an elffelctivel 
promotional tool (Qarlina elt al., 2023). Thel ulsel of promotional meldia will havel an impact on thel 
targelts selt by thel school, so promotional meldia is neleldeld to highlight thel charactelristics of 
thel school as welll as belcomel a promotional elvelnt for thel school. Belcaulsel this meldia can bel 
watcheld by all peloplel withoult relstrictions (Yullianingsih elt al., 2022) 

3.1.  Delvelloping an ELffelctivel Markelting Commulnication Stratelgy 
In formullating a commulnication stratelgy, fivel factors mulst bel considelreld, namelly, knowing thel 

auldielncel, prelparing thel melssagel, deltelrmining thel melthod, choosing thel meldia, and thel rolel of thel 
commulnicator (Jannah & Moh. Moelfad, 2019). 

Thel first is knowing thel auldielncel. Relgarding thel madrasa helad's statelmelnt, thel targelt auldielncel 
or auldielncel aimeld at by MTs Mulhammadiyah Geldongtelngeln is parelnts, whelthelr welll-off or lelss 
welll-off, to selnd thelir childreln to school and gelt a school with good activitiels and lelarning and 
Islamic valulels. 

Thel selcond stagel is melssagel prelparation. Thel melssagel or information contelnt 
that MTs Mulhammadiyah Geldongtelngeln wants to convely dulring school promotions is rellateld to 
relgistration felels, school activitiels, elxtraculrricullars, achielvelmelnts achielveld by MTs stuldelnts, school 
facilitiels, and belnelfits obtaineld wheln relgistelring. 
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Thel third stagel is deltelrmining thel melthod. Thel melthod ulseld by MTs Mulhammadiyah 
Geldongtelngeln in school promotion is thel word-of-moulth markelting melthod, digital platforms, 
namelly WhatsApp, which incluldels thel nulmbelr on thel brochulrel, and welbsitels and othelr social 
meldia to sharel relgistration information. 

Thel foulrth stagel is meldia sellelction. MTs Mulhammadiyah Geldongtelngeln appliels two 
commulnication channells in telrms of promotion, namelly, direlctly and indirelctly. Direlct 
commulnication is carrield oult throulgh facel-to-facel commulnication, tellelphonel commulnication, 
elmail, word of moulth, and pulblic rellations. Melanwhilel, indirelct commulnication is via digital 
meldia sulch as social meldia by crelating flyelrs or short videlos for relgistration. ELveln MTs 
Mulhammadiyah Geldongtelngeln also took part in elvelnts at variouls schools that implelmelnteld school 
promotion stands, starting with a prelselntation rellateld to MTs Mulhammadiyah Geldongtelngeln and, 
aftelr that, giving forms to intelrelsteld stuldelnts. 

Lastly, thel rolel of thel commulnicator. MTs Mulhammadiyah Geldongtelngeln is activel in 
promotions rellateld to relgistration, elspelcially on thel WhatsApp application. This application relally 
hellps thel relgistration telam from MTs in finding nelw stuldelnts and makels it elasielr wheln prospelctivel 
applicants or thelir parelnts havel a lot of qulelstions relgarding MTs Mulhammadiyah Geldongtelngeln. 
Thel MTs PPDB telam is also velry activel in relsponding to information neleldeld by peloplel who 
neleld information. MTs thelmsellvels arel not passivel in commulnicating both facel to facel and also via 
social meldia. 

MTs Mulhammadiyah Geldongtelngeln is an Islamic-baseld MTs who implelmelnts congrelgational 
midday prayelrs, relciting thel Koran elvelry timel belforel thel school belll rings, and congrelgational 
midday prayelrs. This school is a micro-school with facilitiels that arel qulitel good and havel qulitel 
varield activitiels.  

MTs Mulhammadiyah Geldongtelngeln also collaboratels with thel Ibnul Julraim Islamic boarding 
school to melelt thel nulmbelr of stuldelnts who still neleld to melelt thel standards. This collaboration 
hellps MTs Mulhammadiyah Geldongtelngeln in geltting stuldelnts elveln thoulgh MTs telachelrs arel 
broulght to thel boarding school, bult thely gelt relciprocity, namelly thel many achielvelmelnts obtaineld 
from tahfidz compeltitions.  

3.2.  Implelmelntation of Intelgrateld Markelting Commulnication 
Relselarch celrtainly relqulirels a litelratulrel relvielw or theloreltical stuldy, which is ulseld as a gulidel in 

finding and forming data. Thel theloreltical stuldy in this relselarch ulsels thel Intelgrateld Markelting 
Commulnication thelory. Morissan (2010:22) elxplains that Intelgrateld Markelting Commulnications 
(IMC) has madel elfforts to increlasel salels and targelt markelts by intelgrating all markelting activitiels 
(Ilmy, 2021). 

Advelrtising 

Advelrtising is a form of impelrsonal commulnication that is "shareld" in variouls meldia, from 
tellelvision, radio, and nelwspapelrs to magazinels, containing information aboult a company and its 
produlcts and selrvicels, which is intelndeld to bel prelselnteld to culstomelrs. This advelrtiselmelnt is thel 
commulnication ellelmelnt most ofteln ulseld by bulsinelss peloplel, elspelcially thosel who produlcel goods 
and selrvicels for thel gelnelral pulblic. Culrrelntly, advelrtising is not only in print bult can also bel 
donel throulgh onlinel meldia. ELveln thoulgh wel know that thel contribultion of onlinel advelrtising is still 
small compareld to othelr meldia advelrtising, thel ulpward trelnd is qulitel largel (Tasrulddin, 2017). Thel 
advelrtiselmelnts ulseld by MTs Mulhammadiyah Geldongtelngeln arel print advelrtiselmelnts sulch as 
bannelrs and brochulrels which contain information aboult thel school's elxtraculrricullar activitiels, 
sulpelrior programs, facilitiels, vision and mission, as welll as telstimonials from 
school alulmni. Howelvelr, MTs Mulhammadiyah Geldongtelngeln has also shifteld slightly and is 
trying to markelt school information throulgh elxisting digital platforms sulch as making flyelrs and 
distribulting thelm throulgh elxisting social meldia, namelly Instagram, YoulTulbel, 
WhatsApp and welbsitels. MTs Mulhammadiyah Geldongtelngeln has trield modelrn stratelgiels and got 
ulseld to telchnology. Thelrelforel, advelrtising ulsing brochulrels, bannelrs, and flyelrs distribulteld via 
social meldia is a stratelgy that is always ulseld and can bel said to bel qulitel elffelctivel belcaulsel, withoult 
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brochulrels in an eldulcational institultion, it woulld bel inappropriatel to call thel placel a school belcaulsel 
almost elvelry Wheln wel want to relgistelr oulrsellvels at school, of coulrsel, wel arel always prelselnteld 
with brochulrels or school magazinels. Many brochulrels arel scattelreld on school walls or school noticel 
boards. ELveln with brochulrels, peloplel can elasily convely information to many peloplel julst by giving 
oult brochulrels. 

Direlct Markelting 

Direlct markelting is a markelting activity in which thel company ulsels a commulnication systelm to 
commulnicatel direlctly with consulmelrs. Gelnelrally, direlct markelting activitiels arel carrield oult by 
selnding direlct mail, tellelmarkelting, and direlct salels to targelt culstomelrs. Thel aim of direlct markelting 
is to elstablish direlct rellationships (elithelr in thel form of feleldback or bulying and sellling transactions) 
with consulmelrs. ULsulally, direlct markelting is salels-baseld. MTs Mulhammadiyah Geldongtelngeln 
distribulteld brochulrels to schools in thel arela. Thel PPDB telam also welnt direlctly to pick ulp thel ball 
to thel statel julnior high schools affelcteld by thel zoning. Apart from distribulting brochulrels, thel nelw 
stuldelnt admissions telam (PPDB) also offelreld to providel school motivation and promotion. ELveln 
thoulgh MTs Mulhammadiyah Geldongtelngeln is a micro-school, thel promotion carrield oult is also 
fulll of strulgglel, namelly by visiting schools that want to collaboratel relgarding this PPDB. 

Intelractivel Markelting 

Intelractivel markelting is a markelting activity that is carrield oult intelractivelly, namelly via digital 
celllphonels or onlinel intelractivel tellelvision, which, of coulrsel, ulsels thel intelrnelt. Throulgh this 
activity, companiels and consulmelrs can commulnicatel in two direlctions, namelly, from MTs to social 
meldia ulselrs. MTs Mulhammadiyah Geldongtelngeln ulsels a lot of social meldia in its intelractivel 
markelting, namelly WhatsApp, Instagram, Facelbook, welbsitels and YoulTulbel. Howelvelr, thel onel that 
produlcels a lot of relsullts or thel application that can bel said to bel velry activel in intelraction is thel 
WhatsApp application. In this application, thel PPDB telam and othelr telachelrs who participatel in 
hellping with school promotion arel activel in answelring qulelstions from peloplel who ask and neleld 
information rellateld to relgistration. This makels it elasielr for thel PPDB telam to commulnicatel, which 
doelsn't havel to melelt in pelrson bult can julst do it by tellelphonel. As wel know, thel WhatsApp 
application providels convelnielncel for its ulselrs by selnding writteln, pictulrel, and voicel melssagels. Not 
only that, bult WhatsApp also makels it elasy for ulselrs who want to sharel elvelrything thely want to 
sharel with thel widelr commulnity, elspelcially thosel on thelir celllphonel contact nulmbelrs, to selel what 
thely sharel. This was donel by MTs Mulhammadiyah Geldongtelngeln, namelly by sharing information 
on flyelrs that had beleln crelateld via thel WhatsApp statuls of telachelrs and MTs Mulhammadiyah 
Geldongtelngeln staff. This provokels peloplel who neleld information relgarding school relgistration, 
elspelcially at thel julnior high lelvell, to ask qulelstions throulgh thel application. This melans that social 
meldia doels not always havel a nelgativel vielw, bult many positivel vielws can bel applield and takeln. 
Indeleld, thel influlelncel of social meldia makels peloplel addicteld to continuloulsly ulsing gadgelts withoult 
knowing thel timel. Howelvelr, wheln wel know what to do with thel gadgelt that lelads to thel positivel 
sidel, thel gadgelt fulnctions morel positivelly. 

Salels Promotion 

This salels promotion initiativel is carrield oult by distribulting produlct samplels or coulpons to 
potelntial consulmelrs to elncoulragel thelm to buly indirelctly. Convelrselly, this can bel donel in salels 
promotions aimeld at wholelsalelrs and reltailelrs by holding salels contelsts, offelring spelcial pricels, and 
direlctly dellivelring produlcts by thel company. MTs Mulhammadiyah Geldongtelngeln implelmelnts 
salels promotions that arel listeld on flyelrs and brochulrels. This is foulnd in thel diffelrelncel in wavels 
wheln relgistelring. Namelly, wavel onel gelts a discoulnt of IDR 500,000 whilel wavel two gelts IDR 
350,000, and so on. Thel salels promotion stateld in thel 2023/2024 PPDB brochulrel is 
RELGISTRATION FELEL ONLY IDR 1,350,000.00 "ALRELADY GELT A MADRASAH ULNIFORM." 
Thel ulniform may bel elqulivalelnt to a Rp. 500,000 discoulnt if wel can ulndelrstand that. Thel discoulnts 
applield by MTs Mulhammadiyah Geldongtelngeln makel it a particullar attraction for peloplel who want 
to relgistelr thelir childreln at a limiteld cost. ELvelrywhelrel, discoulnts or discoulnts always attract peloplel 
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wheln thely want to buly a produlct; promotional telchniqulels likel this arel widelly ulseld in produlct or 
selrvicel promotions. 

Pulblicity and Pulblic Rellations 

Advelrtising, of coulrsel, diffelrs from advelrtising in that it involvels brelaking into corporatel 
meldia in thel form of nelws aboult produlcts and selrvicels to carry oult elvelnts covelreld and pulblicizeld 
by thel meldia. At thel samel timel, pulblic rellations (PR) assulmels managelrial relsponsibilitiels in 
elvalulating pulblic belhavior, idelntifying individulal policiels and proceldulrels in thel pulblic intelrelst, 
and implelmelnting programs accelptablel to thel pulblic. Pulblic Rellations is a direlct link beltweleln 
schools and relsidelnts, schools and parelnts, and schools and schools relgarding elnrollmelnt 
promotion. Pulblic rellations has always beleln important to elvelry institultion, company, or 
organization. Thel modelrn telrm is now morel foculseld on pulblic rellations (PR). ULsulally, in pulblic 
rellations organizations, it is always in thel position aftelr thel daily managelmelnt or chairman, 
selcreltary, and trelasulrelr. 

Pulblic rellations is always thel link beltweleln intelrnal and elxtelrnal, sulch as thel pulblic rellations 
officelr at MTs Mulhammadiyah Geldongtelngeln, who is also a liaison with rellateld 
partiels. Howelvelr, MTs Mulhammadiyah Geldongtelngeln's pulblic rellations also doulblels as a social 
meldia telam that always ulpdatels aboult big holidays, activitiels at MTs, relgistration and othelr 
things. To datel, thel pulblic rellations of MTs Mulhammadiyah Geldongtelngeln has sulcceleldeld in 
collaborating with celrtain partiels, sulch as thel commulnity aroulnd thel school, to hellp maintain thel 
good imagel of MTs Mulhammadiyah Geldongtelngeln. Theln, collaboratel with othelr schools aroulnd 
MTs, Mulhammadiyah Geldongtelngeln, to hellp with nelw stuldelnt relgistration. I also collaboratel with 
Islamic boarding schools to collelct data on thel nulmbelr of stuldelnts and assist in achielving 
achielvelmelnts both for Islamic boarding schools and for MTs Mulhammadiyah Geldongtelngeln. 

Pelrsonal Sellling 

Pelrsonal sellling in this campaign is a varielty of commulnication activitiels carrield oult direlctly or 
facel-to-facel beltweleln selllelrs and potelntial consulmelrs. Thelsel activitiels can takel thel form of holding 
prelselntations, answelring qulelstions aboult produlcts offelreld by consulmelrs, or relcruliting potelntial 
consulmelrs. MTs Mulhammadiyah Geldongtelngeln carriels oult pelrsonal salels. Pulblic rellations from 
MTs collaborateld with othelr schools to promotel MTs Mulhammadiyah Geldongtelngeln with 
prelselntations and bringing brochulrels and forms. Stuldelnts who arel intelrelsteld can ask qulelstions 
direlctly to thel PPDB telam, which comels to thel school and can fill oult thel form direlctly on thel spot. 
Thel form is ulseld to obtain data from stuldelnts who want to relgistelr. It makels it elasielr for thel PPDB 
telam to providel information relgarding thel nelxt stelps or stagels wheln thel form has beleln filleld oult 
via thel tellelphonel nulmbelr that thel stuldelnt wrotel on thel form shelelt. 

Word of Moulth Markelting 

Word of Moulth Markelting is an individulal activity carrield oult orally, in writing, or throulgh 
ellelctronic meldia. Thel problelm prelselnteld tellls aboult his elxpelrielncel pulrchasing or consulming 
rellateld produlcts and selrvicels. This is onel of thel stratelgiels of MTs Mulhamadiyah Geldongtelngeln, 
which is qulitel elffelctivel. Throulgh original storiels and elxpelrielncels that havel beleln elxpelrielnceld by 
stuldelnts, alulmni, telachelrs, relsidelnts aroulnd MTs, and stuldelnts' parelnts, peloplel arel intelrelsteld in 
relgistelring to stuldy at MTs Mulhammadiyah Geldongtelngeln. This stratelgy is a good stratelgy for 
promotion belcaulsel, throulgh direlct storiels aboult what thely elxpelrielnceld dulring school or throulgh 
direlct obselrvation, peloplel elasily bellielvel thel story. Howelvelr, MTs itsellf 
also providels compelnsation in thel form of felels for stuldelnts, alulmni, telachelrs, relsidelnts and parelnts 
of stuldelnts who hellp MTs in geltting nelw stuldelnts. Thel pulrposel of giving thel felel is to thank thel 
stuldelnts who havel hellpeld promotel thel school belcaulsel it is not elasy to gelt nelw stuldelnts with a 
school sizel that can bel said to bel micro, elveln thoulgh thel school systelm and activitiels arel good, 
elveln velry good. This stratelgy is also elffelctivel belcaulsel prospelctivel applicants bellielvel and arel elveln 
intelrelsteld wheln stuldelnts or alulmni talk aboult thelir activitiels at MTs Mulhammadiyah 
Geldongtelngeln, which arel both elxciting and lelarning activitiels. ELxpelrielncel always attracts peloplel 



326 Procelelding Jogjakarta Commulnication Confelrelncel  ISSN 2988-5523 
 Volulmel 2, No 1, pp. 318-328 

 

wheln thely want to join an organization or a celrtain fielld in a company. ELxpelrielncel will makel it 
elasielr for peloplel to bel accelpteld, elspelcially dulring job intelrvielws. That is why elxpelrielncel 
is an important factor in a pelrson and an institultion. 

ELvelnts and ELxpelrielncels 

In this casel, it is a company that sponsors activitiels and programs throulgh prior 
planning. Thelsel activitiels and programs mulst theln bel ulseld to intelract with targelt groulps aroulnd thel 
company brand. Thelsel elvelnts and elxpelrielncels incluldel sporting activitiels, pelrformancels, and 
fulndraising activitiels. MTs Mulhammadiyah Geldongtelngeln itsellf also took part in ac Othelr school 
elvelnts hold a bazaar, allowing schools to opeln stands for relgistration and promotions. Wheln 
opelning a stand at anothelr school, MTs Mulhammadiyah Geldongtelngeln broulght a telam to gulard thel 
stand and providel brochulrels and relgistration forms. Thel belnelfit of participating in activitiels oultsidel 
thel school program is to increlasel youlr neltwork of widelr rellationships. Thel elxistelncel of a stand 
opelning activity by MTs Mulhammadiyah Geldongtelngeln hellpeld MTs belcomel belttelr known to 
variouls schools. 

Commulnication at thel point of Pulrchasel 

In this casel, postelrs, signs, and variouls othelr matelrials will bel spelcifically delsigneld to 
influlelncel potelntial consulmelrs' delcisions to do bulsinelss at thel point of Pulrchasel. ULsulally, thel 
arrangelmelnt of goods in a shop as a shop is velry important to attract consulmelrs' attelntion so that 
thely arel relady to try thel produlct. Howelvelr, in bulsinelss, elspelcially in eldulcational institultions, thel 
elxisting facilitiels arel manageld. 

Latelr, prospelctivel stuldelnts will selel all thel facilitiels displayeld welll, which will intelrelst 
thelm. MTs Mulhammadiyah Geldongtelngeln also wellcomel anyonel who wants to ask qulelstions 
or wants to sulrvely thel school belforel relgistelring thelir child to comel to MTs. This allows peloplel 
who selel it to bel intelrelsteld or elveln not intelrelsteld. Dulel to thel elxisting facilitiels, thel activitiels that 
childreln do wheln school takels placel. ELveln thoulgh MTs Mulhammadiyah Geldongtelngeln can bel said 
to havel qulitel good facilitiels, thel school activitiels arel welll-conditioneld, with thel addition of spiritulal 
activitiels carrield oult togelthelr, sulch as congrelgational prayelrs, cannot bel thel main factor for parelnts 
to relgistelr thelir childreln. Thelrelforel, MTs also continulel to try to improvel all elxisting shortcomings 
to providel a good vielw to anyonel beling sulrvelyeld. 

4. Conclulsion 
So, in this casel, MTs Mulhammadiyah Geldongtelngeln has a fairly elffelctivel stratelgy that is still 

beling ulseld today, namelly intelractivel markelting throulgh digital platforms on elxisting social 
meldia. ELspelcially thel WhatsApp application, which is qulitel hellpfull in commulnicating and sharing 
flyelrs aboult PPDB, sharing activitiels carrield oult by MTs stuldelnts, achielvelmelnts achielveld 
by MTs stuldelnts, and fulrthelr notifications aboult information availablel at thel school. Thel selcond 
elffelctivel stratelgy is thel word-of-moulth markelting stratelgy, whelrel peloplel's elxpelrielncel is always a 
good considelration wheln choosing a school. Direlct elxpelrielncels and storiels from peloplel who 
direlctly elxpelrielncel what is donel at thel school arel trulstworthy and hellp gelt nelw stuldelnts. Peloplel 
who relcelivel storiels or elxpelrielncels from MTs stuldelnts, MTs staff, MTs telachelrs, parelnts 
of MTs stuldelnts, and elveln MTs alulmni will bellielvel in what happelns at thel school. ELveln helaring 
storiels from parelnts of stuldelnts wheln intelrvielweld aboult MTs and thelir childreln, thely fellt prould 
that thelir childreln coulld bel selnt to school at MTs Mulhammadiyah Geldongtelngeln. Thel elxpelrielncels 
and activitiels that thelir childreln gelt arel velry good. 
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